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About lucidly 

lucidly is a virtual and personal coaching and development company committed to increasing 

cognitive retention and productivity by developing skills to ensure continued engagement. 

Lucidly is the first virtual coach platform that has studied traditional coaching and has expanded 

and augmented the journey for a more powerful and dynamic long-lasting experience. Lucidly 

combines personal success planning with self-paced access to content, personal activation 

tools, and partnership with human coaches when needed. All this, we believe, is the foundation 

for a richer and engaged existence. 

 

 

 

Description of the role 
For 5-10 hours per week, you’ll engage with our private community to nurture Heroes, 

demonstrate the value of our offerings and generate opportunities for them to succeed. 

You’ll help execute the editorial calendar, coordinating content on a range of workplace topics, 

including employee engagement, company culture, management best practices, remote work, 

and others. As one of the team’s go-to writers and subject matter experts, you’ll also provide 

copywriting support for emails, and demand generation campaigns. 

 

Desired Characteristics 

• Personable: Gives a shit about others and enjoys connecting in an authentic way. 

• Self-Confident: Could facilitate a virtual webinar and is motivated to get things done 

• Humble: Willing to make mistakes so they can learn and adjust. 
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• Self-Motivated: Ability to chart their own course and be comfortable with high level 

direction. 

• Community Oriented: Considers themselves a member of the community just as much 

as they want to nurture it. 

• Experimental: Willingness to take action, get feedback and apply learnings. 

• Authentic: Speaks from direct experience and from a place of truth. 

• Creative: Able to work within constrained budget. 

• Hands-on: Personal execution of tasks (we are not yet big enough to leverage or 

outsource much) 

 

Responsibilities 

• Create and publish engaging content across a variety of mediums, including articles, 

reports, and webinars. 

• You’ll be writing copy for myriad asset types on rolling deadlines. You should have 

experience with drafting rich content, web copy, blogs, and general marketing standards 

(1-pagers, email tracks, social copy). 

• Maintain the editorial calendar for paid & free Community Coaching calls, coordinate 

the availability of Coaching staff, and create compelling copy to generate demand. 

• Flex your creative thinking to develop and run targeted campaigns that drive growth 

and activation within defined customer segments. 

• Collaborate with the team to edit and write effective copy for emails, and marketing 

campaigns. 

• Develop and manage engagement programs focused on onboarding, activation, 

retention, product adoption, and more. 

• Conceptualize, create, and design all types of emails including onboarding, 

transactional, and announcements. 

• Generate data-driven hypotheses and conduct experiments to inform overall program 

tactics. 

• May assist in marketing activities related to web site updates, social media, and related 

communications. 

 

Compensation 

• Mix of stock options and cash compensation. 

• If you’re seeking a paycheck, this is not the opportunity for you – we're looking for 

someone to join us in our mission and embrace the risks inherent to startups. 
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